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Summary
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Objective
• Conduct market research to locate apparently healthy patients who 

are taking specific prescribed or over the counter medication with 
antithrombotic, antiplatelet and/or anticoagulant effects to 
determine their eligibility and interest in participating in blood 
sample collection

• Utilize Facebook ads to attract candidates and direct them to a 
dedicated landing page and online survey

Acquisition Metrics
• 51 total survey submissions

• 15 qualified and interested leads

Campaign Dates
• Ads ran June 2nd – 5th, 2020

• Targeted men & women, 18+, around DMA region of San Diego
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Qualifying Criteria
• Age 18+

• Is apparently healthy, without obvious signs of poor health

• Is taking over the counter or prescribed medications with 
antithrombotic, antiplatelet and/or anticoagulant effects

• Is not currently receiving an investigational drug

• Has not donated blood in the last 8 weeks, unless they are willing to 
refrain from donating again 

• Is interested in blood draws for the purposes of a clinical study 

• Is willing to be contacted by a nurse



Pressure Test Metrics – Creative Messaging Test Design
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Process

• Six Facebook ads that point to one unique landing 
page with an embedded survey 

• Six graphics were used with two copy variants

• One market research survey designed to connect 
with patients who are on blood thinners and could 
be candidates for a clinical trial

• Two unique thank you pages with qualified and 
disqualified language and links to educational 
websites

• The ad images featured blood thinner-related 
imagery designed to quickly resonate with the 
patient population

• Additional ad copy was created to resonate with 
those on heparin 

Image Assets Tested
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Attract patients who need treatment
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Social Media

Attract

Landing Page

Engage

Symptoms

Qualify

Submit

Collect

Our Goals

Generate clicks with 
illustrated ads that 
stand out in social 
newsfeed

Optimized to ensure high consumer engagement

Optimize 
percentage of 
respondents who 
complete survey 
with engaging 
experience
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Landing Page Experience
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What we discovered
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Are you generally healthy?
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67%

25%

8%

Yes, I rarely get sick

No, I have chronic 
illness but it is well 
controlled

No, I have chronic 
illness or cancer
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Are you currently on medications to 
reduces your chances of forming 
blood cloth?

47%53%
Yes 

No



What we discovered
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Are you on currently participating in a 
clinical trial for an investigational 
drug?
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4%

96%

Yes 

No 
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Have you donated blood in the past 
eight(8) weeks?

4%

96%

Yes 

No



What we discovered
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How interested are you in 
participating in a study that 
required blood draws for the 
purpose of laboratory test 
development, verification, 
and validation activities?
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65%

29%

6%

Very interested

Somewhat interested

Neutral
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Google Search Ads
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CONSENT & CONTACT INFO

• Contact information collected for 51 total 
leads (15 qualified)

• 83bar can find leads located in San 
Diego who may be candidates for a 
blood sample clinical trial

• These leads are willing to take an online 
survey and are willing to be contacted 

• In three days, 51 leads were willing to 
share their health history and 
information, and activated to take the 
next step and learn more about a clinical 
trial



Pressure Test Summary
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Summary and Conclusion
• Almost half of all respondents are on blood thinners, and the most common is Coumadin and Plavix; shows ability to reach patient

population

• 94% of respondents are somewhat or very interested in a blood sample study; shows ability to find high intent leads

• Almost all respondents are willing to be contacted by a nurse to learn more about the study

• Most leads are willing to drive up to 20 miles for blood draws, but some are willing to drive up to 30 miles or more 

• Updates were made to reach patients on heparin through our ad copy and creative; this generated additional leads, but zero qualified

• Our learnings from the pressure test will help guide further optimizations, including different ad variants with specific language and imagery 
around heparin, and updated targeting to reach the most qualified patients

• 83bar can find and qualify leads who are

• Located in the DMA region around San Diego, in the targeted age range, and are on blood thinners

• Willing to take an extensive online screening questionnaire to find out if they may qualify for a blood sample clinical trial

• Willing to be contacted by a nurse and interested in learning more

• RECOMMENDATIONS: 83bar call center can be utilized to further screen and discuss the study, and refer to the study location

• Additional optimizations can be made with our creative to further home in on the heparin patient population and determine what best 
resonates with them 

• Targeted social-media outreach with high patient activation is a feasible approach and recommended given:

• Industry leading CPL

• Ad concepts that connect with patient population
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For more information email

www.83bar.com


