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What is a Market
Feasibility Test?

A Market Feasibility Test is a
time-limited, market research
tool designed to “test” the
suitability of a client's or
prospect's consumer
populations based on study
protocols and/or
requirements.

Who do we partner

with?

* Pharma and CROs
(pre-study & phase 1-4)

Startup Pharma
(pre-study & phase 1-4)
* Pre-Commercial

Biotech, Medtech and
Diagnostics

* Commercial Pharma,
Biotech, Medtech and
Diagnostics

How can this help you?

®

Direct insights into
healthcare consumers
ased on indication,
condition or disease

)

Informed costs for long-
term and/or complex
solutions

®

Respondent preference

for virtual/non-virtual trials

and/or at-home testing

.||I|d
—ar

Comparative analysis of
a client's current
solution, partner or
provider

O

Lead costs for a target
indication, condition or
disease

@

Projections for full
campaignsto drive
candidate and/or
patient flow



What is a Market
Feasibility Report?

The Market Feasibility Report

documents the steps, goals, criteria

and results of the test. This information

Is shared and discussed with the client

to enable them to make informed s
decisions about next steps.

-

L B
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How does a Market Feasibility Test work?

. Health Treatment

The left atrial sppendage device fs 3 lasting AFib
trestrment for patients who are at an increased risk
for stroke ar who may not be ligible for blood
thinners to..

Blood Thinner Alternative Learn More
Available

LLE]

—

Find an alternative
to treat AFib

AFib Treatment

Blood Thinners.

Gurdevice is 3 lasting AFb treatment
for patiantswho

= Harvie Alrial Ribrillation rot csed by
heart vahe problems

- Cannot tolerate biood thinners
- Afeat an Increased risk of stroke

Market Feasibility Test

Patient Acthity
Performance Over Time

Age & Gender

Do wou havve any of the
fdboning conditions?

Abnarmial kid ey or beer function
SETCEHEOF YUY STIONE

Diabetes

Warscular Disaase
Maed for prolonger dual

Hare of the above

}fé/gbar

e&——— Scalable Solutions ———e

Fatient Acthiny
Performance Over Time

Mew Leads B Contacted
Survey Qualfied B Acthations
Wiants Calls

E ® O = m m ®mEO
Attraction & User User Feasibility Pilot Informed
Engagement Education Qualification Results Campaign Solution

Highly targeted
digital ads attract your
ideal study candidate
or patient who needs

your approved
product or treatment

Consumers are
navigated to landing
pages for more
information

Online screeners
qualify based on
inclusion/exclusion
Criteria, suitability and
intent questions

Results are analyzed
to determine
suitability to client
requirements

A pilot enables
targeting of more
locations, patient
populations and/or
cost/acquisition metrics

A solution that
includes our Clinical
Contact Center and
additional capability

to achieve results
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Definition of a qualified patient

» Targeted men and women, age 18 or older
» Located in major metro areas around the country
« With a lupus diagnosis

Campaign Results

Total Survey Submissions Qualified Survey Submissions
91 88
Purpose of Test
Campaign Duration (days) Qualified Lead Rate

The purpose of this test was to
determine if 83bar can locate
and qualify candidates via social 5 97%
media advertising and collect

data on patients' experience with
Lupus and treatments for it. The client was pleased with 83bar's ability to locate and qualify 88 candidates in just five days.
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The Consumer Journey

Health Treatment Solutions
Sponsored - @

We want to hear from people with lupus about their
experience. Take a short survey to help advance
research.

We're looking for
people with Lupus
to take a market
research survey

T JENTSOLU

Take the Lupus Survey Learn more

O

oY Like (D) comment £> Share

Attract
(Social Media Ad)

Consumers are

attracted with targeted

social media ads

Bar, Austin Texas

LIVING
WITH

SHARE EXPERIENCE

Take the Survey

ABOUT LUPUS

Lupus is a chronic disease that can cause pain and
inflammation all over your body. It's an autoimmune
disease that causes your immune system — which usually

fights infections — to attack healthy tissue instead.

Engage
(Landing Page)

Optimized to ensure high consumer engagement

Which of the following best describes you?

| have been diagnosed with lupus
| think | might have lupus

| have a loved one who is diagnosed with
lupus

None of the above

Qualify

(Screener)

Landing pages provide critical information
and education on treatment options

}:ﬁlgbar

MATTERS

You're almost done!

First Name *

Phone

Zip Code "

By clicking 'SUBMIT SURVEY’, | agree ta the terms of the
Privacy Policy and acknowledge that | will receive
communications via phone, email or text regarding my health
and health risks.

SUBMIT SURVEY

v pioiz

Collect
(Form Fill)

Health Treatment
rl?j__l Soclutions

Thank you!

Hi Julie,

We greatly appreciate you taking the
time to complete our survey. Your
responses will be shared with
researchers working on new treatments

and clinical studies for those with lupus.

Thank you!
Health Treatment Selutions

“This email was sent from an unmonitored address.

Please do not reply.

Segment
(Qualified Email)

Online screeners include inclusion/exclusion criteria,
medical suitability and level-of-intent questions
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Creative Messaging Test
Design Process

* 83bar created three ad images to immediately

Image Assets Tested

Help us better Help us bettg:r L,_mderstand
capture the attention of people with lupus understand Ve LS
. . . . what it's like to
scrolling through their social media news feed. have Lupus 3 el e better

understand what it's
like to have Lupus

Take the survey

* 83bar created two ad copy concepts. PN ‘
* A Altruistic approach ¥ )\ ‘ n

* B: Direct approach

Variation 1a Variation 2a Variation 3a

Why do we use so many Top Ad
@ [ ] g ' .
We're look ii We're looking for
ad Varlatlons per teSt? peirsleo\?viérl-]\gu?pr:us people with Lupus to
to take a market take a market research survey .
Consumers respond differently to visual and text-based research survey were ooking for
. . . . . eople with Lupus
communication. Small variations in style, layout, content, o . S token et

message or colors can achieve a better overall result.

¥ - research su rvey
‘\ n Take the survey

Variation Tb Variation 2b Variation 3b

We use a highly optimized process to create, analyze
and optimize ad variants to achieve the best result for
our clients in the shortest amount of time.
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Consumer Responses from Online Screener

Which of the following best describes you? How long ago were you diagnosed with lupus?

1% 1%
0

2%

m | have been diagnosed

with lupus
Lessthan1year ago
| think | might have lupus
1to 2 yearsago
: 13%
| have a loved one who'is 3to5yearsago
diagnosed with lupus
None of the above 6to 10 years ago 14%
m Longer than 10 years ago
Ninety-six percent of respondents were diagnosed with lupus Forty percent of those with lupus were diagnosed more than 10

or reported having a loved one with lupus. years ago.
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Consumer Responses from Online Screener

Do you know what type of lupus do you have?

80% B Systemic lupus

73% erythematosus (SLE)
70%
m Cutaneous lupus
60%

50% B Drug-induced lupus
40%
m Neonatal lupus
30%

20% 17% | don't know

10% 6%

1% 5%
(o]
= " —

0%

Seventy-three percent of qualified respondents said they have systemic lupus erythematosus.
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Consumer Responses from Online Screener

Which of the following lupus symptoms are you currently experiencing or have experienced
in the past? (1/2)

100% B Extreme fatigue
9%

90% . . .
m Join pain or swelling
79%
80%
70% 67% m Swelling in hands, feet, or
around the eyes
60% 9% 57%
B Headaches
50%
40% m Low fevers
32%
30% . o
Light sensitivity
20%
10% None of the above
1%
0%

One-hundred percent of respondents diagnosed with lupus reported experiencing symptomes.
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Consumer Responses from Online Screener

Which of the following lupus symptoms are you currently experiencing or have experienced

in the past? (2/2)

80% m Chest pain when breathing
) deeply
. 70%

70% m Hair loss

60%

55%

m Butterfly-shaped rash on
49%

the cheeks and nose
40%

40% m Sores in the mouth or nose
30% _ _
m Fingers or toes turning
20% white or blue when cold or
stressed
10% None of the above
4%
0%

Seventy-three percent indicated they were experiencing six or more symptomes.

50%

45%
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Consumer Responses from Online Screener

Have you been diagnosed with lupus nephritis? How long ago were you diagnosed with lupus
nephritis?

Lessthan1year ago
= No 1to 2 yearsago
Yes Sto5yearsago
14%
6to 10 yearsago 14%

m Longer than 10 years ago 21%

More than a third of those diagnosed with lupus nephritis

Sixteen percent of respondents diagnosed with lupus were also
received their diagnosis six years ago or longer.

diagnosed with lupus nephritis.
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Consumer Responses from Online Screener

Which of the following symptoms of lupus nephritis are you currently experiencing or have
experienced in the past?
20% m Blood in the urine

26%

Seos 4% B Foamy urine
m High blood pressure
20%
B Weight gain
15% 14% 14%
13%
m Swelling in hand or feet
10% 9%
High levels of creatine in
o the blood
(0]
None of the above
0%
0%

Twenty-nine percent of respondents diagnosed with lupus nephritis were experiencing four or more symptoms.
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Consumer Responses from Online Screener

Are you taking any of the following medications to treat symptoms of lupus nephritis?

30%

25% 24%

20%
20%

16%

15%
12%

10%
8% 8%

5% I I 4% 4% 4%
0% .

Most patients with lupus nephritis were taking Imuran and corticosteroids to manage symptoms.

© 2022 83Bar, Austin Texas

m Cellcept

B Imuran

m Cytoxan

®m Sandimmune, Neoral
Rituxan
Benlysta
Prograf
Corticosteroids

None of the above




Consumer Responses from Online Screener

What is the current status of your lupus How interested would you be in trying an
nephritis? investigational treatment for lupus nephritis?

14%
m Active ® Very interested
36%
In remission Somewhat interested
Neutral
| don't know 43%
35%

Twenty-nine percent of those diagnosed with lupus nephritis Eighty-six percent of those with lupus nephritis indicated they
say it is currently active. were interested in an investigational treatment for the

condition.
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Key Insights from Our Lupus Disease
Market Feasibility Test

O O

83bar was able to reach 83bar was also able to
the intended audience. reach people with
N'inety—s'ix percent Qf respondents were |upus nephritis.

either diagnosed with lupus or were

taking the survey on behalf of a loved Sixteen percent of respondents

one who has been diagnosed. Future diagnosed with lupus were also
campaigns would benefit from using diagnosed with lupus nephritis, with
similar creative that heavily targets twenty-nine percent of them saying
women from diverse racial and ethnic they are currently experiencing four
backgrounds. or more symptoms. Eighty-six

percent of patients with lupus
nephritis indicated they were

interested in trying a new treatment.

These respondents are likely highly
mMotivated to try new treatments, as
their options are limited.

© 2022 83Bar, Austin Texas
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83bar found patients
who were interested in
potentially joining a
clinical trial.

Seventy-eight percent of
respondents indicated they were
interested in potentially joining a
clinical trial, indicating a high level of
interest in helping to advance
treatment research and trying
something new. These respondents’
information can be saved so they can
be contacted in the future if an
opportunity arises for which they
mMay be qualified.
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¢ Quickly launch a test before We offer Market Feasibility We create survey questions
your clinical study or Tests at no cost to you — based on your inclusion/
commercial campaign. Nno strings attached. exclusion criteria.

»
\\\
\

N
Benefits of a Market FRIDAY

Feasibility Test g \FR‘

Market Feasibility Tests offer
multiple benefits to clients —

///,//'

whether you are looking to Results are usually A complete report, Use results to inform your
euAdh 2 diinfesl sy ar need achieved within two weeks with analysis, is study or commercial
Y of launch — so you get included and results launch activities to save

new/increased patient flow for

> _ insights fast. are discussed with you. time and cost.
a commercial requirement.
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Your intro call

N8 OL @
Do you need a Market

eg eoge Schedule your Intro Call
Feasibility Test? 4
Schedule a convenient
Getting started is easy! Simply set tlmi;ﬁ:,;tio:::o#tjdrtm
up an intro call so you can explain experts

your requirements. From there,
we'll get started on designing
your personalized Market
Feasibility Test.

Schedule Intro Call

More information

Get vital insights into
your ideal consumers...

Want to Learn More?

Click below to learn more
about our Market
Feasibility Test process
and results

}’t‘s/gbar

Market Reports

GET YOUR EXCLUSIVE

Our raports provide deep insightsimas
rmiedical conditions. Ifyou ane
responsila for a product, treatment or

diagnostic. these rpans will halpyou
understand your prospoective patients.

Ina humry? Search reports by keyword

QL search..

Download Other Reports

Access 60+ other Market
Feasibility Reports covering
40+ diseases and
conditions

Download Reports
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https://calendly.com/83bar_intro_call/30min
https://www.83bar.com/market-feasibility/
https://www.83bar.com/market-reports/

For more information visit

www.83bar.com

v

v
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https://www.83bar.com/market-reports/

